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fast facts

JUNEWARREN-NICKLE’S ENERGY GROUP

Energy teams launches 
next-gen Daily Oil Bulletin
Glacier’s energy group celebrated the 75th
anniversary of Canada’s oldest oil and gas
product by completely re-engineering its
website and user interface. Users can now
personalize their DOB experience, use a 
mapping interface, and model key data sets.

WEATHER INNOVATIONS / WEATHER FARM

Glacier makes foray into 
weather forecasting
As Glacier seeks to Evolve, Enrich and Extend
its product offerings, its service to farmers
starts right in the fields with real-time weather
forecasting. Glacier is now one of Canada’s
largest weather information providers, with 
stations networked across the country. 
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JONATHON KENNEDY
President & CEO

“Q4 saw strong
EBITDA growth over
last year for Glacier.
We are making good
operational progress
in both business
development as  well
as cost management.”

GLACIER FARMMEDIA

FarmDock management 
app targets farmers
Canadian farmers are now able to enjoy a 
sophisticated farm input management tool,
thanks to the specialty data team at Glacier
Farm Media. FarmDock uses mobile technology
to help manage various farm tasks. FarmDock
also incorporates real-time weather.

•  Glacier’s consolidated adjusted revenue for the quarter 
ending December 31, 2013 was up 3.0%. Consolidated
adjusted EBITDA for the same period was up 8.4%.

•  Overall, Glacier Media ended 2013 with a 0.3% decrease 
in consolidated adjusted revenue, down $1.1 million to
$328.9 million from $330.0 million the prior year.
Consolidated adjusted EBITDA for the year declined 
14.8% to $42.9M from $50.4 million the prior year.

•  Consolidated adjusted EBITDA was also affected by 
$2.0 million of one-time accounting and other non-cash
expense items, and $1.9 million of operating investments
made in agricultural digital and data, REW.ca real estate
information development, and the launch of ERIS into 
the US. Excluding these items, adjusted consolidated 
EBITDA was $46.8 million, off 7.0% from prior  year.

•  Glacier reduced debt (excluding its joint ventures) by 
$23.3 million during the year, of which $12.0 million was 
generated by the sale of real estate assets. These sales
were part of a larger Value Enhancement Initiative. 

•  Utilizing its Evolve, Enrich and Extend strategy, Glacier 
saw growth in many of its business information sectors,
including agriculture, energy, environmental services,
manufacturing and construction.
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Revenue

Gross profit

Gross margin

EBITDA

EBITDA margin

EBITDA per share

Cash flow from operations  (1)

Cash flow from operations per share  (1)

Total assets

Weighted average shares outstanding, net
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328,898

106,207

32.3%

42,938

13.1%

0.48

42,380

0.48

537,396

89,160,254
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330,016

109,674

33.2%

50,393

15.3%

0.56

50,197

0.56

624,037

89,357,465
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267,394

99,376

37.2%

49,140

18.4%

0.55

44,874

0.50

591,756

89,991,561
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242,605

89,344

36.8%

43,969

18.1%

0.48

39,074

0.42

500,086

92,023,970

(1) Cash flow from operations is before non-recurring items.
(2) Results are presented on an adjusted basis, and include the Company’s share of revenue, expenses, assets and liabilities from its joint venture operations. 

For more detailed financials and to access all of Glacier Media's filings please visit: www.glaciermedia.ca/investors.
(3) Under the new cash flow presentation in 2013 and 2012, cash flow from operations and cash flow from operations per share include interest expense.

Thousands of dollars (except share and per share amounts) Adjusted 2013 (2) Adjusted 2012 (2) IFRS 2011 (3) IFRS 2010 (3)
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C L I C K  H E R E  »

RETURN ON INFORMATION    |   Glacier’s various business units are focused on heightening connections to their
clients by improving how they deliver content that facilitates customer decision making. This incudes a consistent
focus on information and data that is increasingly “rich” in the return on information it provides customers.

Canada’s oilsands are under-
stood to be a key driver of
the Canadian economy –

and one of the world’s largest petro-
leum deposits. That’s why Glacier’s
energy team launched the Canadian
Oilsands Navigator in 2013. 

It is a web-based data visualization
tool that represents one of the most
comprehensive oilsands databases
available – and it has a growing 
audience of global users.  

Such tools are an important way that
Glacier connects its clients with in-
formation that matters: it’s up-to-
date, relevant and important to their 
decision-making processes. 

The site combines the company’s ex-
pertise in databases, web-develop-
ment and mapping technologies.

Rich information drives Evolve, Enrich and Extend strategy

,
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COMMUNITY MEDIA

Vitamin Daily connects
women to lifestyle content
Glacier’s community media division continues
to roll out diverse, multi-platform digital 
solutions for its advertisers and readers. 
Vitamin Daily reaches more than 200,000
women per day in five major centres across
Canada with up-to-the-minute lifestyle news
via video, blogs, social media and newsletters.
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www.vitamindaily.comwww.socialshopper.com

COMMUNITY MEDIA

Social Shopper undergoes 
a complete make-over
Glacier’s rapidly growing Vancouver e-com-
merce partnership, completely re-launched its
web presence in the fourth quarter.  The site’s
refreshing new design boasts vivid imagery,
improved search and filtering and a social
commerce trend dashboard that continuously
updates all transactions and site activity.

activity on the site.

RICH INFORMATION

ERIS launches into the US with
environmental risk data

Environmental Risk Information Service
(ERIS) expanded its successful Canadian
business into the US in late 2013.   ERIS
provides environmental consultants and
financial institutions with rich data on
commercial properties in support of 

Phase I and Phase II environmental reports,
remediation, loan or insurance assessment
and legal due diligence.  ERIS entered the
US market by providing environmental risk
data within New England, the Eastern
Seaboard states and Mid-Western states.
Sales have increased steadily reflecting
greater ERIS market coverage and increased
customer demand.  ERIS plans to provide
national coverage by September 2014. 

revised Factsheets 2_Layout 1  21/04/14  5:30 PM  Page 2

http://www.glaciermedia.ca/about-glacier-media/our-business-and-subsidiaries

