Q3 2015 a/b_Layout 1 15-11-18 12:14 PM Page 1

fast facts

GLACIER

GLACIER INVESTOR RELATIONS | SEPTEMBER 30, 2015

MEDIA GROUP

Glacier Expands its Weather Focus

OUTLOOK
Glacier’s performance improved as
the quarter progressed; September
was the best month year to date
with profitability from various
divisions improving moderately
from the same month in 2014.
ERIS, Inceptus, Business in
Vancouver and Glacier FarmMedia
all generated revenue and profit
gains. Still, the Company’s overall
performance continues to be
impacted by a combination of
cyclical and structural changes.
Community media and the
JuneWarren-Nickle’s Energy Group
in particular are experiencing
challenging conditions.
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Revenue

Adjusted three months ended September 30,

2015

(1)

$ 59,720

2014

$

5,575

$

EBITDA per share

$

0.06

$

Cash flow from operations per share

(2)

(1)

2014

(1)(2)

(Thousands of dollars) except share and per share amounts

IFRS 2011 (3)

$ 322,734

$ 328,898

$ 330,016 $ 267,394

7,417

$ 22,277 $ 31,389

EBITDA

$ 45,544

$ 42,938

$ 50,393 $ 49,140

0.08

$

EBITDA per share

$

$

$

0.25 $

0.35

11.3%

14.7%

EBITDA margin

7,760

$ 18,908 $

31,791

Cash flow from operations

$

$

0.09

$

2.4x

IFRS 2012 (1)

Revenue

11.3%

0.05

Adjusted 2014 (1)(3) Adjusted 2013 (1)(3)

$ 196,470 $ 213,444

$

9.3%
(4)(5)

2015

$ 4,066

EBITDA margin
(4)(5)

For the years ended December 31,

Adjusted nine months ended September 30,

(1)(2)

$ 65,896

EBITDA

(1)

searchers, governments and agri-businesses
do everything from understand locations of
beehives to remotely measure humidity in
grain bins. WIN revenues have grown
steadily and the business generates recurring
high-value revenues.
More broadly, both WIN and GFM will collaborate on strategies that link weather data and
insights into the rapidly growing utilization
of precision farming techniques. Weather is
one of the key inputs farmers and agri-business players utilize when making key growing and harvesting decisions, as well as
developing market strategies.
In the longer term, Glacier will explore
weather-related opportunities in its other key
sectors, such as energy and mining. WIN’s
team is based in Chatham, ON.

FINANCIAL RESULTS

For the period ended September 30,

Debt to EBITDA (6)

Company now a leading weather voice in Canadian Agriculture
lacier, in the third quarter, increased
its share of Weather INnovations
(WIN) research and consulting
group to 85 percent. Management retained
the remaining 15 percent. WIN is one of
Canada’s leading weather information companies, boasting a broad range of customers in
Canada, the United States and Europe.
WIN, in collaboration with Glacier FarmMedia (GFM), oversees a network of 1,600
weather stations across Canada, through
which it gathers real-time data utilized via a
variety of platforms. This includes the popular WeatherFarm (www.weatherfarm.com)
service in western Canada and Weather Central (www.weathercentral.ca) in eastern
Canada. As well, WIN produces a range of
modelling tools that help farmers, re-

(Thousands of dollars) except share and per share amounts

Cash flow from operations

OPERATIONAL
HIGHLIGHTS

2.0x

0.21 $
2.4x

(4)(5)

0.36

Cash flow from operations per share

2.0x

Debt to EBITDA (6)

Results are presented on an adjusted basis, and include the Company’s share of revenue, expenses, assets and liabilities from its joint venture
operations. For more detailed financials and to access all of Glacier Media's filings please visit: www.glaciermedia.ca/investors.
Results are presented excluding the results for the trade media assets that were sold subsequent to year end and which
are presented as discontinued operations.

(3)

(4)

(4)(5)

•

0.48

0.56 $
15.3%

0.55
18.4%

14.1%

13.1%

$ 44,133

$ 42,380

$ 50,197 $ 44,874

$

$

$

0.50
1.8x

Results are presented including the results for the trade media
assets that were sold subsequent to year end and which are
presented as discontinued operations.
Cash flow from operations is before non-recurring items.

EVOLVE

0.51

(5)
(6)

0.48
2.4x

0.56 $

0.50

2.5x

2.7x

Under the cash flow presentation in 2014 – 2012, cash flow from
operations and cash flow from operations per share include interest expense.
Calculated as consolidated debt net of cash outstanding before
deferred financing.
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AGRICULTURE
Glacier FarmMedia (GFM) enjoyed
record attendance at its annual
Canada’s Outdoor Farm Show
demonstration exposition, in
Woodstock Ontario, in Sept.
Glacier now has two major outdoor
technology expositions in its
portfolio, with the launch of
Saskatchewan-based Ag In Motion
in July. The two expositions now
account for over 10 percent of
GFM’s annual revenues.

REAL ESTATE
REW.ca, Glacier’s online real
estate portal, continued to grow
rapidly with increased traffic
and features.
The site grew to a visit level of
almost 1 million visitors and 10
million page views per month.
Revenues continue to scale. During
the quarter the website’s reach
expanded from the Lower Mainland
of B.C. to include Greater Victoria.

ENVIRONMENT
ERIS, Glacier’s Environmental Risk
Information Service continued to
progress on its US expansion, with
the hiring of key individuals.
Revenues continue to grow, with
growth coming from a combination
of existing customers and the
onboard of new customers.
Management continues to be
focused on making the appropriate
investments to ensure data quality
and strong customer service.
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