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Results are presented on an adjusted basis, and include the Company’s share of revenue, expenses, assets and liabilities from its joint venture operations. For more detailed financials and to access all of Glacier Media's filings please visit: www.glaciermedia.ca/investors. 
Results are presented excluding the results for the business information media assets that were sold subsequent to year end and which are presented as discontinued operations in 2014.

The second quarter proved
challenging for Glacier Media,
given prevailing depressed
commodity prices and a
distressed oil and gas sector.
Profitability was impacted by 
revenue and profit losses
associated with the Company’s
Comprehensive Oilfield Service
and Supply Database (COSSD),
which is produced annually each
June. However, the benefits of
ongoing restructuring in the
community media group helped
mitigate the impact of a
depressed energy economy.
During the quarter, the Company
completed a rights offering
which closed on July 4, 2016. 
The offering raised $13.2 million,
all of which was used to pay
down debt.
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OUTLOOK

NEW CORPORATE WEBSITE

Glacier Media will launch a new
corporate website in the third
quarter, designed to more effectively
market the growing range of its
integrated solutions.
The site will better reflect the company’s
ability to integrate a broad range of
products and services to meet clients'
marketing and information needs. 

As well, the site offers key insights into the
various sectors served by Glacier and will
showcase key business unit changes as 
well as news feeds from various Glacier
groups, including agriculture, energy 
and mining.

WEATHER

Glacier's Weather INnovations (WIN)
Group provides key insights to
farmers seeking better information
to make better decisions.
Its latest efforts involve a customized
"Grower Dashboard" that will provide
producers of a variety of crops in southern
Ontario with the insights to make timely
decisions designed to maximize crop yield.

The dashboard, powered by WIN's Weather
Central engine, has been purchased by
three farmer co-operatives, which in turn
offer it to farmers as a co-op member
benefit. Funding for the prototype came
from the federal government's Growing
Forward 2 agricultural innovation fund.Cash flow from operations is before non-recurring items.

Calculated as consolidated debt net of cash outstanding before deferred financing.(4)    

Glacier's Ag in Motion (AIM) is now Western
Canada's premier agricultural exposition. In only
its second year, AIM has enjoyed remarkable

growth in both the number and diversity of exhibitors,
sponsors and attendees. This year, AIM featured, for 
example, more than 300 exhibitors, up from 185 in its
inaugural year. As well, attendance increased nearly 50
per cent over prior year as farmers and agribusiness del-
egates from across western Canada travelled to the AIM
site, 35 kilometres northwest of Saskatoon.

AIM is the "sister" show to Canada's Outdoor Farm Show
in Woodstock, Ontario.
Both are key ways Glacier FarmMedia (GFM) provides
increasingly integrated solutions to its client base.
The key to success in both expositions is field-based
demonstrations, with everything from  the newest crops
to the latest and most technologically advanced equip-
ment on display.
Staff and management from both shows work collabora-
tively and also receive in-depth marketing and editorial
support from the broader GFM group.

| Glacier FarmMedia’s growing success story
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